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GAME PLAN
During the first ACR Pre-Conference Workshop on Consumer Neuroscience, three “design
thinking challenges” will be offered and participants will rotate between three tables to discuss
ideas. “Design thinking” is a method for solution-focused thinking and employs prototyping and
social inspiration for creative problem resolution. Participants will work in three teams to generate
ideas on how to solve current issues in consumer neuroscience, especially as they pertain to fMRI.
The “design thinking challenges” will be on conceptual, methodological, and substantive issues
concerning consumer neuroscience, and include, but are not limited to,
a)
b)
c)

the relevance and validity of extant neurophysiological theories and framework (e.g., limbic
system, dopaminergic reward system, somatic markers) for consumer neuroscience,
opportunities and challenges for standardizing reporting criteria of functional neuroimaging
methods and results (specifically fMRI), and
possibilities for making substantive contributions to further understanding consumers’
subjective well-being and happiness.

The three “design thinking challenges” will be headed by the three organizers (Reimann, Hedgcock,
and Craig) who have worked on diverse topics of consumer neuroscience in the recent past.
Following the “design thinking challenges,” two keynote speakers—Profs. Bernd Weber and
Michael Schaefer—will report recent discoveries in social, cognitive, and affective neuroscience and
will inspire new ideas for the domain of consumer research. All interested faculty and doctoral
students are invited. The pre-conference workshop is also aimed to fuel new collaboration among
researchers.
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11:30-12:15:
12:15-12:30:
12:30-13:15:
13:15-14:00:
14:00-14:45:
14:45-15:00:
15:00-16:00:
16:00-16:15:
16:15-17:30:
17:30-18:00:
18:00-19:00:
19:00:

Registration and light lunch
Welcome and opening remarks: Prof. Martin Reimann
Design thinking challenge I — Conceptual avenues
Design thinking challenge II — Methodological avenues
Design thinking challenge III — Substantive avenues
Short break
Keynote speech I: Prof. Bernd Weber
Short break
Keynote speech II: Prof. Michael Schaefer
Results presentation from the three design thinking challenges
Private tour through the Bauhaus Archive
Walk over to Maritim Hotel Berlin to join ACR welcome reception

We look forward to seeing you at the Workshop on Consumer Neuroscience!
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